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tor or exhibitors of your choice. : — we 
5 to 8p.m.: Open Session. Visit all the exhbitions, and network 
h other professionals eager to enhance their computer pro- Forrestal Village 


y. To attend this free event, just show up. 


* Site of Business Software Showcase: 
134 Village Blvd., Princeton Forrestal Village 


Let us put computers to 
work for you. 


Call for a free consultation. 


e Networks ¢ Database . ¢ Windows 
¢ Software Development ¢ Multimedia 
e On-site Service ¢ Training ¢ Manuals 


*IBMPC * MACINTOSH ¢ UNIX 


1°800° 755° 7973 
Fax: (609) 587°9412 


Kandu Inc. 


“We Can Do What Others Can't” 


™~ 


Attorneys, 
Physicians, 
Investment Managers, 
Architects, 
Engineers, 

Dentists, 

Tax and Financial Advisors, 
Accountants, 
Therapists, 
Consultants, 
and similar professionals and professional practices. 


We bring clarity, distinction, momentum, and 
prestige to your professional practice with 
powerful informational and promotional 
practice-support communications. 


Call and let's talk about it. 


=< ihe 
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communicators 
609/394-2334 


P.O. Box 3272 
Princeton, NJ 08543 
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ineteen ninety-one may 
not go down as the greatest year in 
computer history. As everyone 
knows, the industry is in turmoil. 
IBM, Apple, and other big guys are 
struggling. The analysts are talking 
about Intel losing its dominance in 
the chip field. 

The little guys, who might have 
made hay in such a climate, have 
had their own problems. Retail 
computer stores have had to face 
the competitive monster of com- 
puter superstores. Consultants and 
software designers have seen their 
accounts receivables soar as even 
the biggest clients have stretched 
out their payment schedules in the 
face of the current recession. 

And in New Jersey, amidst all 
that turmoil, two members of the 
State Assembly quietly introduced 
a bill last January intended to li- 
cense virtually anyone who makes 
a buck selling or writing software 
in any way, shape, or form. 

Imagine: The guy who sells you 
your network system also wants to 
sell you the software that makes it 
run. But he can’t. He’s not licensed. 
Or the guy who helped you select 


_ your software recommends some 


customizing to make it work better 
_ for your business. But he can’t do it 
for you: He’s not licensed. 

It all sounds as crazy as trying to 
license public relations consultants 
or — yes — journalists. Yet this 
bill, the Software Designers Li- 
censing Act, was introduced by As- 
semblywoman Barbara Kalik and 
Assemblymen Jack Casey — both 
of south Jersey. Amendments 
were adopted June 13 and 
June 24. And the Assembly 
passed it on June 27 by a41 to 
32 vote. 

Since then the bill has be- 
come stalled in a Senate com- 
mittee. A Kalik spokesperson 
says that the controversial bill 
will remain in that committee 
for an indefinite period of 
time, and that at this point 
Kalik is “not pushing it.” 
Even so, we wonder how such 
a piece of legislation could 
have gotten this far. We pres- 
ent portions of the bill, fol- 
lowed by a letter of protest, 
and a statement from a certification 
institute arguing that some accred- 
itation of software consultants 
might be a good thing. 


The Bill: 
In the Public Interest 


7. Legislature finds and de- 
clares that the public interest re- 
quires the regulation of the practice 
of software designing and the es- 
tablishment of clear licensing stan- 
dards for software designers, and 
that the welfare of the citizens of 
this state will be protected by iden- 
tifying to the public those individ- 
uals who are qualified and legally 
authorized to practice software 
designing. 

There is created within the Divi- 
sion of Consumer Affairs in the De- 
partment of Law and Public Safety 
the State Board of Software De- 
signers. The board shall consist of 
nine members, six who have been 
actively engaged in software 
designing, two shall be public 
members, and one shall be a mefn- 
ber of the executive branch, 

Members of the board shall be 
compensated and reimbursed for 
expenses and provided with office 
and meeting facilities. 

The board shall meet twice per 
year to review the qualifications of 
applicants for licensure; insure the 
proper conduct and standards of ex- 
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Central New Jersey. 


aminations; issue and renew li- 
censes; maintain a record of every 
software designer licensed in this 
state, their places of business, 
places of residence, and the date 
and number of their license; estab- 
lish fees. 

No person shall practice, or pres- 
ent himself as able to practice soft- 
ware designing unless he possesses 
a valid license as a software de- 


Two members of the State 
Assembly quietly intro- 
duced a bill last January in- 
tended to license virtually 
anyone who Sells or writes 
software in any form. It all 
sounds as Crazy as trying 
to license PR consultants 
or — yes — journalists. 


signer in accordance with the pro- 
visions of this act. 

To eligible for licensure an appli- 
cant shall submit satisfactory evi- 
dence that he has: 

Graduated from a program in 
software designing which has been 
— by an accrediting agency. 

R 


Work experience in a current or 
previous position of employment 
utilizing the theory and procedures 
of software designing for a suffi- 
cient period of time as determined 
by the board AND 

Successfully completed a writ- 
ten examination administered by 
the board. 

A fee shall accompany each ap- 
plication for licensure. Licenses 
shall expire*biennially. 


An Objection: 
Stifling Creativity 


I wish to call the attention of 
your readers to pending state legis- 
lation, A-4414, the so-called “Soft- 
ware Designers’ Licensing Act,” 
which would have negative effects 
for the many in our community 
who create computer software or 
pay others to write software for 
them, 

This act would require all per- 
sons in New Jersey who write and 
sell software to have licenses, li- 
censes which require an examina- 


tion and an annual license fee. This © 
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Service Solutions Corporation 
Princeton Computer Products 
Computer Training of Princeton 


Our editor plays the tourist role (he’s a natural) on a 
recent trip to Silicon Valley; he returns with a conclu- 
sion: There’s a little bit of California right here in 


More than 18,600 copies of U. S. 1 are hand delivered or mailed every 
other Wednesday to all business centers in the greater Princeton area. 
For advertising or editorial inquiries, call 609-452-0038. Fax: 609-243- 
0425. Mail: 870 Mapleton Road, Princeton 08540. Copyright 1991 by 
Richard K. Rein and the U.S. 1 Publishing Company. All rights reserved. 
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bill was introduced into the Assem- 
bly_ by representatives serving 
Edgewater Park (Burlington 
County) and Pennsauken (Camden 
County) — communities with rela- 
tively few software writers. 

In contrast to anormal Assembly 
bill, this bill does not contain any 
statement explaining why this bill 
is necessary, nor what problem the 
bill is intended to cure. That is 

probably because there is no 


es = problem within the software 


industry that needs fixing. 

The only plausible under- 
lying intent of this bill is to 
create another state bureau- 
cracy, a bureaucracy which 
will stifle creativity and free 
enterprise in this field in New 
Jersey. I believe bureaucrats 
have long wanted to get a 
piece of the computer action. 
This bill will give them that 
opportunity. 

Some of my previous stu- 
dents at Princeton High 
School have written and sold 
software while enrolled in my 
classes. To my knowledge, all who 
have done so have gone on to attend 
leading universities. This bill 
would effectively bar my current 
and future students from selling 
any software they create. 


ls; have to discourage my com- 


puter science students from the © 


possibility of selling what they cre- 
ate, I fear they may lose the cutting 
edge of enthusiasm and ability that 
enabled their predecessors to qual- 
ify for the foremost universities in 
our nation. 

This bill would also apply to all 
software writers, whether employ- 
ees of firms or freelancers, and re- 
gardless of whether they are called 
software designers, programmers, 
systems analysts or computer tech- 
nicians. Finally, the business owner 
or manager who needs custom soft- 


ware can expect higher costs result-_ 
ing from license fees and from the | 
reduced competition this bill will — 


' 


cause, 


si la 


New Jersey will fall differen- + 


tially behind all the other states, 
none of which have such a software 


designers’ licensing law. And if all — 
States adopt bills like this, we may — 


ultimately buy our software from 


Japan, just like we now buy our 
Cars, as we lose our edge in this - 


technology, too. 


rs 
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LBM Computers Are Like Voices. 
rine Alone. ; Harmony. 
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connected user — increasing your produc- 
tivity and responsiveness. 


ValCom: Experts In — 
Network Compositions 


Let us evaluate your current computer sys- 
e tem and recommend the most melodious 
— a IBM networking arrangement — one that 
| - will not only work for you now, but will be 
in tune with your future business needs. 


N etworking makes your business Call us today for more information. 
computers more cost-effective, too. 


When your IBM computers become part of 


Authorized 


a harmonized network, you’re able to share Authorize 


Products 


printers, modems, tape backups and other Dealer 


peripherals. Plus, your computers become 
part of a shared databank — a unified voice, 
so to speak — able to be accessed by any 


VALCOM. 


The IBM® Personal System/2® Model 55SX is only one of PISCATAWAY 

the many IBM products available at your local ValCom 501 H 

business computer center. Features of the Model 55$X oes Lane 

include Micro Channel™ architecture and three 16-bit (908) 463-7300 

expansion slots. 

eee oe ae eae PRINCETON ROBBINSVILLE 
IBM, Personal System/2 an are registered trademarks an ' 
Micro Channel is trademark of International Business Princeton Shp Ctr So. Gold Ind. Pk 
(609) 683-0060 (609) 587-6700 


Machines Corporation. 


NATIONAL STRENGTH WITH A PERSONAL TOUCH 


4 U.S. 1 


Business & Computer 
BOOKSTORE 


With the largest selection of computer book titles anywhere 
between New York and Philadelphia, we can provide you with 
all your information needs. Just call and we'll help you define 
those needs. 


We offer trade titles at 10-25% off, select books at 30% off, an 
additional 1,400 technical/professional/reference books and 
nearly 1,000 bargain books (remainders, hurts & overstocks) 
priced 30%-90% off publishers list price. 


For your next order, please call 


800-233-0233 or 215-657-8300 (in PA) 


Corporate Accounts are welcome. 


You may download our catalog through our 
Bulletin Board System: 


Book BBS 215-657-6130 data, 2400,8,N1 
213 N. Easton Rd., Willow Grove, PA 


Store Hours: Mon. & Tues. 10am-6pm; Wed., Thurs., Fri. 10am-8pm; Sat. 10am-5pm. 
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U.S.1 Dining and 
Entertainment Guide 


The newest edition is 128 pages, with descriptions 

of more than 400 area restaurants, organized by 
location and type of food. Look for your favorites, and 
for new places you might not otherwise discover! 


Pick one up at our office for just $4.95, 
or send $7.95 and we'll mail it to you first class. 


U.S. 1 Dining Guide 
870 Mapleton Road « Princeton 08540 
Questions? Call 609-452-0038 
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Current Specials: 


Microtek 
The Low Cost 
High Resolution Color Scanner 


Just starting to set yourself up to create more professional, impressive documents? Or have you 


locked yourself into a corner with a configuration that’s too complex, 
Or are you up and running and ready to expand your capabilities? 


Let Aldine Press work with you to keep your document production humming. 


We tackle the same problems you face every single day. 


Call for a free consultation, or stop by our showroom, 


Monday-Friday 8:30 am-9 pm + Saturday 9:00 am-7:00 pm 


Sunday 11:00 am-5:00 pm 


LaserMaster 1000 
High Resolution, PostScriptPersonal 
Typesetting with TrueTech™ Controller 
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The ICCP strives to set minimum continuing education requirements without im- 
posing undue hardship. The program requires that 120 hours of continuing edu- 
cation be earned every three years. Recertification can be earned through uni- 
versity courses, vendor courses, authorship, self-study, or ICCP testing. 
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Continued from preceding page 


If you are a parent of a student 
with an aptitude in computers, or if 
you write software, or if you em- 
ploy software personnel or contrac- 
tors, then you should be concerned 
enough to contact your local state 
senator — (Mercer County: Sena- 
tor Gerald R. Stockman) or mem- 


- bers of the Senate Labor, Indus- 


tries, and Professions Committee 
(Senators Lesniak, Foy, O’Connor, 
Cardinale, DiFrancesco), or per- 
haps our governor, and tell them to 
scrap this bill. 

Time is running out, for this bill 
was stealthily passed by the Assem- 
bly during the summer. 

Antonia Nielsen 
Computer Center Teacher 
Princeton High School 


Pro Certification: 
Measuring of Skills 


©... the past few years, the 
public has become increasingly 
aware of the tremendous impact 
computers have on their lives. That 
impact has usually been defined as 
positive. However, during the past 
few years, the public has become 
increasingly aware of crimes which 
involve computer hackers and 
white collar crimes which involve 
employees using their computers at 
work for personal gain. 

Computer users have to be pro- 
tected against this type of individ- 
ual. Professional certification is a 
way to identify those practitioners 
who have a specific level of knowl- 
edge, standard of conduct, and eth- 
ical behavior. 

The Institute for Certification of 
Computer Professionals (ICCP) 
created in 1973 by eight profes- 
sional computer societies, was es- 


too simple or just plain wrong? 


s\ Aldine 
The Shoppes at Foxmoor P f CSS. ae 


1069 Washington Bivd. + Robbinsville, NJ 08891 


Tel. 609-443-7452 
Fax 609-443-8934 


tablished to promote certification 
and professionalism in the informa- 
tion processing industry. 

Over 42,000 computer profes- 
sionals have already earned the rec- 
ognition and rewards gained from 
passing an ICCP exam. Profession- 
als certified through the ICCP 
come from every area of business, 
government and educational com- 
munities. They come from all cor- 
ners of the world and help advance 
professionalism in any country 
where they apply their special 
skills. The certification exams are 
offered on the second Saturday in 
May and November. 

The ICCP offers three profes- 
sional designations: Certified 
Computer Programmer, Certified 
Data Processor, Certified Systems 
Professional. Holders of these des- 
ignations have demonstrated that 
they have both a broad-based 
knowledge of the industry (a “core” 
examination of 200 multiple choice 
questions) and specialized knowl- 
edge of specific segments (two 
exams each with 100 questions). 


PERI RA RE ee EE 
The Show 


U.S. 1’s Business Soft- 
ware Showcase will be Tues- 
day, November 12, starting 
at 3 p.m. at 134 Village Bou- 
levard in Princeton Forres- 
tal Village. The time from 3 
to 5 has been reserved for 
those who want to schedule 
appointments in advance to 
meet with one or more of 
the exhibitors in the show. 
Call U.S. 1 at 609-452-0038 
to schedule a free, personal 
demonstration during this 
time period. See the ad on 
page 3 of the main section 
of this paper for a list of ex- 
hibitors. 

The open session begins 
at 5 and runs until 8. There 
is no charge. 


There is also the designation of 
Associate Computer Professional, 
designed to test entry level skills. A 
candidate must pass the core exam 
plus a programming language 
exam: Fortran, Pascal, Basic, RPG, 
COBOL, C, or ADA. 

Subjects covered by the spe- 
cialty examinations are procedural 
programming, management, sys- 
tems development, business infor- 
mation systems, communications, 
office information systems, soft- 
ware engineering, systems pro- 
gramming, and computer security. 

The ICCP strives to set minimum 
continuing education requirements 
without imposing undue hardship. 
The program requires that 120 
hours of continuing education be 
earned every three years. Recertifi- 
cation can be eamed through uni- 
versity courses, vendor courses, au- 
thorship, self-study, or ICCP test- 
ing. 

Certification is not just an indi- 
vidual achievement but also a ben- 
efit to society and the industry. 
There are companies which support 
certification, such as Pacific Bell, 
Bell Atlantic, Zink & Katich, Com- 
puware, State Farm, Allstate, 
Crowe Chizek & Co., Grinnell Mu- 
tual, and USAA. 

The list of individuals and com- 
panies supporting and seeking cer- 
tification is growing. For further 
information regarding certification 
and examinations, contact ICCP. 
2200 East Devon Avenue, Suite 
268, Des Plaines IL 60018. 708- 
299-4227; fax, 609-299-4280. 

George R. Eggert CSP 
Executive Director 
Institute for Certification of Com- 
puter Professionals 


(Editor's note: The sponsors of 
the Software Designers Licensing 
Act say that Eggert has written to 
them staking out the position the 
ICCP supports voluntary certifica- 
tion but does not support state-leg- 
islated certification. But if a bill is 
passed in New Jersey, the ICCP 
does want to be involved with the 
test-giving). 
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AFFORDABLE, 
PROGRAMS AT YO 


CALL TODAY, AND TAKE ADVANTAGE 
uj. OF OUR FREE CONSULTATION. 


CUSTOMIZED 
R FINGERTIPS 


\"\ 


AW 


1-800-447-5791 


Business as usual? Not in this fast paced, bottom line, Savvy world of 
business. Whether your're a Fortune 500 company or the neighbor- 
hood deli. One thing is true... business as we know it has changed. 


At the Delta Design Group, we're helping small business meet the 
challenges of a changing business world by providing customized 
software programs. 


Programs that are affordable and easy to understand programs that 
will give you instant information at your fingertips. Inventory, 
accounts payable, bookkeeping, customer and client lists and much 
more ... all at a glance. 


@ AFFORDABLE CUSTOMIZED = @ 20 YEARS OF COMPUTER 


PROGRAMS FOR PROGRAMMING AND BUSINESS 

ALL BUSINESSES EXPERIENCE 
@ CUSTOMIZED FOR PC @ SET-UPS AND START-UP 

(ALL BUSINESSES) OUR SPECIALTY 
@ CONSULTATION @ DATA BASE ADMINISTRATOR & 
@¢ PROVIDE PROGRAMS ON PROGRAMMERS ON STAFF 

AN ON-CALL BASIS @ FINANCING AND LEASING 

AVAILABLE 
@ 24 HOUR HOTLINE 


Delta Design Group, Inc. 


224 Lalor Street, Trenton, NJ 08611 
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Real Complexity. 


Accounts 
Payable 


Accounts 
Receivable 


Purchase 
Orders 


Sales Financial Job 
Orders Reporter Cost 
Corporate Time 
Contact Mgr. Billing rave 


Real Solutions. 
Real Simple. 


SBT Accounting Software for the Macintosh 


Call us fora 
demonstration. 


CompAccount 
609-530-0198 
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Connecting Point 22.4 


SERVICE 


Full Range of Affordable Services ... 


Leasing Training Rentals Tech Support Repair 


PRICING 


Guaranteed Lowest Prices ... 


We will Meet or Beat anyone’s prices on Apple Computer Products. Compare for yourself ! 


SELECTION 


The Largest Apple Computer Selection 


poteiook 170 a Macintosh 
=m Quadra 700 flame 
® a = 
Authorized Dealer Be | = 
CORDIEIENY =. 
When it comes to making the right computer choice, you Peli ey vr tans = 
can count on the professionals at Computerwarehouse. Lf LAE NS 
/ y From the Apple® Macintosh® Classic™ to the Apple 
The Apple Macintosh Macintosh Quadra® we’ll help you choose the right The Apple Macintosh 
Powerbook computer for your needs. Quadra 700 
Sraeinoae Point 233 
340 HADDONFIELD ROAD 125 NORTH GULPH ROAD 512 NORTH OXFORD VALLEY ROAD 
CHERRY HILL, NJ KING OF PRUSSIA, PA LANGHORNE, PA 
ACROSS FROM THE CHERRY HILL MALL ACROSS FROM KING OF PRUSSIA PLAZA IN THE TODAY'S MAN PLAZA 
(609) 488-5300 (215) 962-5500 (215) 757-4900 


CONTACT OUR BUSINESS OFFICES FOR SPECIAL CORPORATE PRICING 


LAWRENCEVILLE, NJ» CHERRY HILL, NJ. JENKINTOWN, PA. KING OF PRUSSIA, PA. WILMINGTON, DE ISELIN, NJ 
(609) 883-6660 (609) 663-4300 (215) 886-6000 (215) 992-9300  ° (302) 999-1830 * (908) 248-9100 
Apple, the Apple logo, Appletalk, Quadra, Powerbook and Macintosh are registered trademarks of Apple Computer, Inc. Classucs a registered trademark kcenced to Apple Computer inc. Not responsible for typographucal errors. 
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150 Font Library 
for WordPerfect 


AT A PRICE YOU CAN AFFORD 
To be demonstrated at the 
U.S. 1 Business Software Showcase 


November 12 


Princeton Forrestal Village 


Welcome to our store! 
We have computers... 
for your use. 


~ ¢ Computer Repairs (Free Estimates) ¢ Typesetting/Laser Print-out 
¢ Computer Systems/Rentals ¢ Desktop Publishing Specialists 
¢ Computer Accessories/Books ¢ Software/Hardware 
¢ Maintenance Contracts ¢ Computer Time Rental (PC/Mac) 


¢ Computer Up Grade Specilaists 


609-497-0008 


41 Witherspoon Street ¢ Princeton 
M-F 9-9 « Sat 10-8 * Sun 12-6 


Valcom’s Sneak Preview: 
Word for Windows, 2.0 


ot so long ago anyone who just used a 

computer for word processing might have 

been laughed at in some more sophisti- 
cated circles. But then word processing packages 
began to challenge the desktop publishing by incor- 
porating WYSIWYG capabilities (what you see is 
what you get), permitting text to flow around graph- 
ics, and making available different fonts and type 
sizes. 

Now comes the Windows revolution and with it yet 
another generation of word processors. Dan Cortese, 
manager of the Valcom store at the Princeton Shop- 
ping Center, has just seen the hottest wrinkle to date, 
Microsoft Word for Windows, version 2.0, and he is 
impressed. “It was announced at Comdex (the trade 
show in Las Vegas) just last week and it was clearly 
a big announcement,” says Cortese, who has ob- 
tained a special preview copy from Microsoft in order 
to demonstrate the new package at U.S. 1's Busi- 
ness Software Showcase on November 12. 

Version 1.1 of Word for Windows was itself — and 
still is — a hot product. That version boasts all the 
standard word processing bells and whistles, plus 


. such enhancements as the importing of numbers, 


text, or graphics from other programs directly into 
your document; cross referencing; document compari- 
sons (the software inserts a slash bar beside any 
paragraphs where there have been changes); index 
generation; outlining; manual kerning; and mail merg- 
ing. A “dynamic data exchange” program enables you 
to update data automatically from spreadsheets. 

Now, says Cortese, Version 2.0 does all that and 
more, including the ability to “drop and drag” text 
from one location to another; a mail merge function 
that actually runs a diagnostic routine on your data 
base to alert you to bad records that may cause prob- 
lems in your merge; an envelope printing utility that’s 
activated by a click of an icon and automatically uses 
the first logical address as the one to put on the enve- 
lope; a utility that searches across different directo- 
ries to find documents; a built-in grammar checker (in 
addition to the spell check and thesaurus), and the 
capacity for foreign language — and spell 
checking. 


BUSINESS SOFTWARE + NOVEMBER 6, 1991 


A U.S, 1 ADVERTISING FEATURE 


Computer News You Can Use 


Just to make things easier for users who previously 
might have done word processing with its competitor, 
WordPerfect, MicroSoft Word for Windows can emu- 
late the WordPerfect commands so that old word pro- 
cessing habits won't get in the way. 

Valcom offers training, of course, on Word for Win- 


_ dows. How long does it take to get up to normal 


speed? “If you have already done word processing,” 
says Cortese, “it’s just a matter of days. For someone 
with no concept of word processing, it can vary 
greatly.” 

Many people, Cortese adds, never do take full ad- 
vantage of all that their software can do. “Some peo- 
ple only work with their software because they have 
to,” says Cortese. “Others choose to work with it and 
they are the ones more likely to try to get everything 
they possibly can out of it.” 

For Cortese, Word for Windows is another one of 
those computer revolutions that makes him wonder 
how he did without it. “The graphical interface makes 
it So much more productive,” he says. “I can’t tell you 
how many times | used to have to go to print preview, 
see what something was going to look like, and then 
go back to what | was doing to actually print it. Now 
it’s all right there, directly in front of me. It just saves 
so many keystrokes.” 

As Cortese speaks, a customer comes into the 
store looking for a $150 software package similar to 
the one she uses at work. After seeing a 10-minute 
demonstration of Word for Windows, the customer 
buys Windows itself, Word for Windows, and a 
mouse — spending a little over $500. Says Cortese: 
“Someone who knows word processing and knows 
what they want to accomplish thinks it’s worth spend- 
ing triple what they had planned to spend.” 


Valcom, Princeton Shopping Center, North Harri- 
son Street, Princeton. 609-683-0060, fax 609-683- 
0071. 


ExecuTrain: Scrutinizing Trainers 


hen a corporation budgets for computer 
Wisi: says Joe Deal, general man- 

ager of ExecuTrain of Central New Jer- 
sey, “they calculate the cost of training fees and 
employee time. But if the training itself is ineffec- 
tive, the company continues to pay a hidden cost 
in inefficiency and employee frustration.” 

When you contract for training, how can you feel 
contident that your training dollars are well spent? 
“Get references and check credentials first, then visit 
the facility. Look at the size of the classroom. Small 
classes offer a more personal approach to training. 
The best ones are geared to a maximum of 10 stu- 
dents,” Deal says. “There also should be one PC for 
each student to ensure maximum participation.” 

Executrain offers over 100 different courses on pop- 
ular software packages such as Lotus 1-2-3, Win- 
dows and WordPerfect. The classes range from over- 
views of personal computing to sophisticated 
applications for advanced users. They welcome visits 
from prospective clients. In addition, ExecuTrain of- 
fers corporations anticipating the need for a large 
amount of training the opportunity to sit in on a les- 
son first to see if it is right for them. 

“Right now we are working on a national client who 
is considering ExecuTrain training for its employees 
using a number of our 46 different locations. We en- 
couraged them to sit in on lessons in five or six differ- 
ent offices to assure themselves of the quality and 
consistency of our programs,” says Deal. 

Regardless of the physical facilities and creden- 
tials, the most important element of training is having 
instructors who can get the material across to their 
students. “Recently | talked to a woman in the gradu- 
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Your People Don't Work Independently. So Why Should Your Computers? 


The Rewards of Working Together. 
oe Network's approach to service means working together with you every step of the way. 


Together 
Today 


Total Systems Support 


Choosing and expanding computer 
networks is not easy. Software and 
support are the key ingredients. 
Princeton Networks stands ready 
to support you 100%. 


Whether you are ready to build a 
network from the bottom up, or your 
needs have outgrown the expertise 
of your local computer store, 
Princeton Networks can help. 


Services 
Networking 
Programming 
C++, C, FORTRAN 
Databases 
Training 
Technical Support — 
24 Hours 
Security 
Communications 
Maintenance 
Daily Operations 
Business Planning 
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Partial Client list: 


Dow Jones «IBM * GE Space Center 
AAA Central New Jersey * Union Carbide 
U.S. Steel * Karastan Rug Mills 
Munsingwear * Dow Chemical 
Sherwin-Williams + J.P. Stevens 
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Laboratory 


Manufacturing Floor 


Networking for the 90's 


Princeton Networks Corporation 


Professionals, Retailers, and Small 
Manufacturers 


Our International experience includes 
companies in Europe, Austrailia, 
Canada, and the Middle East. 


OIRKS 


609-452-3052 
24 Hour Support Line 
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ate program at the University of Pennsylvania about 
how training was done in her company. She told me 
her firm used their own chemical engineers as train- 
ers. The results were disastrous,” says Deal. 

“These people were highly proficient in using the 
‘software, but they couldn't communicate with first 
time users. They made too many assumptions, 
skipped too many of the basics. The training went 
right over the heads of the new users and was frus- 
trating and ineffective.” 

ExecutTrain hires instructors with previous class- 
room experience, then sends them through a training 
program at their Atlanta headquarters before they 
ever enter the classroom. “Our trainers are not just 
technically proficient,” says Deal, “they recognize 
when their students understand and when they are 
confused, and have the teaching skills to clear up the 
confusion.” 

The final element of good training, says Deal, is 
support after the class ends. “When your employees 
get back to the office and have questions, they need 
a resource they can call. Last week we had someone 
Call with a question about text spacing. Our instructor 
was in a training session, but we were able to get a 
fast answer from one of our other offices.” 

Deal is so sure of the quality of the ExecuTrain pro- 
grams, he makes this guarantee. “If you are not com- 
pletely satisfied with the ExecuTrain training program, 
you can, at no additional cost, sit in on the class 
again, take a refresher course, or we will refund your 
money.” 

ExecuTrain of Central New Jersey, 104 Carnegie 
Center, Suite 203, Princeton. 609-452-1799, fax 609- 
452-9217. 


Service Solutions Corporation: 
Tracking Quality 


ervice is the value-added of the 1990s," 

says Jim Gahagan, co-founder with Joe Mar- 

chese of Service Solutions Corporation. 
“About a year ago the Gallup Organization re-  - 
leased a survey of 615 top CEOs asking what the 
greatest challenge was to the future of American 


Service Solutions offers software that not only assesses quality but also offers specific re- 
- < oo . , 
commendations to improve performance; ‘one new challenge is the computer virus, says 
4 4 
Wolinsky of PCP. ‘10 to 15 percent of all systems we service have some sort of pest. 
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business. Forty-Eight percent chose service quality 
over seven other categories, including productivity.” 

Service Solutions, a consulting firm, offers services 
that include self-assessment software to businesses. 
“What makes this software unique is the amount of 
actionable information it produces,” says Gahagan. 
“Our information represents specific recommenda- 
tions a company can use immediately to implement 
performance improvement.” 

The Service Initiative, Service Solutions’ software 
package, incorporates the same methodology as 
used to evaluate businesses for the prestigious Mal- 
colm Baldrige National Quality Awards and the re- 
cently announced New Jersey Quality Awards. 

“The software asks questions about leadership, in- 
formation and analysis, strategic planning, human re- 
sources, quality assurance, quality results and custo- 
mer Satisfaction,” explains Gahagan. “Based on your 
response, the system then either asks another ques- 
tion or moves on. There are anywhere from a dozen 
to 60 questions in each sub-section of those main cat- 
egories.” 

Responses are analyzed using the weighting 
scheme of the Baldrige Awards with customer Satis- 
faction counting most heavily. “From this information 
three different management reports are generated,” 
says Gahagan. “An overall summary, a summary of 
each section and a report on different management 
categories, such as how well a company communi- 
cates with its customers or how it makes and meets 
commitments.” 

In addition the system produces feedback of up to 
1,000 specific suggestions running to 250 to 300 
pages of text. “Some of our customers have been as- 
tounded at the amount of actionable information they 
get,” says Gahagan. The Service Initiative software 
costs $1,500. 

Gahagan and Marchese, who before founding Ser- 
vice Solutions were responsible for development and 
internal support of financial systems worldwide at 
Merrill Lynch, offer more than the Service Initiative. 
They will customize assessment software to account 


for the specifics of your industry. They also work with 
companies to use information systems to help imple- 
ment changes after the self-assessment is complete. 

“We are currently working with a rapidly growing 
Fortune 2000 New Jersey company with revenues of 
over $100 million on setting up a help desk. Their as- 
sessment indicated they had difficulty getting field 
reps to coordinate with customer's requests for ser- 
vice,” says Gahagan. 

“As part of the help desk we provide a computer- 
ized tracking system that records the nature of the 
call, provides information about past experience with 
the customer, and offers troubleshooting information 
if the problem can be addressed on the phone. 

“If a field rep is dispatched, the system keeps track 
of when service was promised and when it was deliv- 
ered. It also alerts the dispatchers to commitments 
made so that they can set priorities on jobs still pend- 
ing. 

“If there is a science to quality and service, it is 
measurement. Our goal is to leverage the benefits of 
technology to provide information that will improve 
service and quality,” says Gahagan. 


Service Solutions Corporation, 116 Village Boule- 
vard, Princeton Forrestal Village. 609-520-2150, 800- 
327-3550. 


Princeton Computer Products: 
Upgrading & Troubleshooting 


had to make a choice. Either | would stay at 
CBS as technical director for the news divi- 
sion, or move to the business that started as 
an aside and soon was consuming me.” Mark 
Wolinsky took the road to entrepreneurship, and in 
1982 Princeton Computer Products was born. 
A reseller, consulting company, service center and 
networking company, PCP is going strong by re- 
sponding to market changes with new Services. 
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CORPORATE Book SERVICES 


¢ your one source for any book in print 


¢ a book-purchasing system designed for the 
needs of businesses 


¢ your account managed by book professionals 


* competitive discounts on quantity purchases 


* we specialize in technical, computer and 
business books 


Book-Buyvinc Mabe SimpLe. 
By PROFESSIONALS, FOR PROFESSIONALS. 


CORPORATE Book SERVICES 


2 Farnsworth Avenue « Bordentown, NJ 08505 | 


Phone: 800-743-1633 * Fax: 609-291-9744 
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386sx -20Mhz , 386 -33Mhz Tower 
2mb RAM 64K Hardware CACHE, 4mb RAM 
1.2 & 1.44 Floppy Drives 1.2 & 1.44 Floppy Drives 
80mb 19ms IDE Hard Drive 200mb 15ms IDE Hard Drive 
2 Serial Ports, 1 Printer Port 2 Serial Ports, 1 Printer Port 
16 Bit VGA with 512K RAM 16 Bit VGA with 512K RAM 
14" (.28) Super VGA Monitor 14" (.28) Super VGA Monitor 
101 Key Enhanced Keyboard 101 Key Enhanced Keyboard 
MS-DOS 5.0 MS-DOS 5.0 
Windows 3 with Mouse Windows 3 with Mouse 
1 Year Warranty 1 Year Warranty 
Norton 20.0 Norton 45.9 | ADD $ 175.00 for 40Mhz ! 
Landmark 26.1 Landmark 58.7 
MIPS 3.325 $ ’ 895.00 MIPS 8.171 $ ce = 
486 -33Mhz Tower Novell 2.2 StarterSystem 
meostancy Ae Aoy e a Server - Dedicated 386-33Mhz with 4mb RAM, 200MB 
1.2 & 1.44 Floppy Drives Hard disk, 1.2 floppy, pects gia! Keyboard, Novell (5) 


200mb 15ms IDE Hard Drive ‘ . 
Workstations - Qty. (5), 386sx 20Mhz, with 2mb RAM, 
2 Serial Ports, 1 Printer Port 1.2 & 1.44 Floppy, and VGA. 


16 Bit VGA with 512K RAM 
= All network cards (ArcNet), Labor, training, & Installation 


14" (.28) Super VGA Monitor included. (Cabling extra). 


101 Key enhanced Keyboard Ethernet and other network interfaces available 


MS-DOS 5.0 Professional cable services available 


Windows swith Mouse NO CHARGE consultations 


1 Year Warranty CALL FOR DETAILS! 
Norton 50.7 
Landmark 150.2 $ 3495.00 $ 11,999.00 
MIPS 14.763 Novell ’LITE’ available $ 99/station! 


GET GOING SERVICE PACKAGE!! 
For This: $65.00 You GetThis: 
Your PC or Compatible Cleaned, Tested, and Evaluated 
Hard Disk Optimized 
(Jj Personalized Account Number ws 
LEE 5% Discount On ANY Purchase For 3 Months VLEET 


No Obligation Proposal On Upgrading or Customizing Your System 
A 10% Discount On A Service Contract For Your PC 


Princeton Computer Products, Inc. has been serving the computer industry since 
1979. We are entering our 13th year of system support, design, consulting, and ser- 
vice. Our reputation for quality service and support is among the best. We will not let 
a customer down after the sale. Please stop by our booth at the US1 Symposium and 
feel free to ask us about hardware, Networking or computer systems in general. All 
systems are Novell, DOS, UNIX, and XENIX certified. 


See you at the US1 Symposium at the Princeton Forrestal Village on November 12! 


PRINCETON 11 Deer Park Dr., Bldg. 4, Monmouth Jct., 
COMPUTER __N.J.908-274-0770 FAX 908-274-0497 
P i OD UCTS (Located in Princeton Corporate Plaza) 


Po Corporate P.O., COD, Mastercard, Visa 
accepted. Qty. discounts available. 
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When updated software comes out, every user has to discover what good the new features 
will do as tools, says Unick of Computer Training. Otherwise they may resist the change. 


Continued from preceding page 


“Today companies aren't buying as much new hard- 
ware, they’re keeping what they have in better re- 
pair,” says Wolinsky. “They're upgrading to conserve 
cash, and we're experts in transforming, say, an XT 
or an AT into a higher level machine such as a 386. 
And we're installing a lot of networks so that workers 
can share printers and other key peripherals.” 

The consulting side of Wolinsky’s business leads 
naturally into the other dimensions. “Often it’s difficult 
to tell whether a problem starts in the hardware or 
software. By solving a troubleshooting mystery we 
get to know the customer's system and style of busi- 
ness. Usually we can recommend upgrades that re- 
ally help productivity. 

“One small client, a CPA, took quite a bit of con- 
vincing before going ahead with a networking project 
in his 12-person office. Now he doesn't know how he 
lived without it,” says Wolinsky. 

At a local Fortune 500 company, Princeton Com- 
puter Products created a networked system that 
takes advantage of the mainframe that was in place 
plus interconnected PCs to expedite with everyday 
number crunching. 

“One new challenge these days is the computer 
virus,” says Wolinsky. “Sadly 10 to 15 percent of all 
systems we service have some sort of pest on the 
loose. About 900 known viruses are out there. A 
worker may take home some work, and spread a 
virus that entered his system from borrowed soft- 
ware. Some of them are benign if annoying, like the 
one with a little man walking across the screen. 

“Many of them, though, are more sinister and are 
set to ‘go off’ up to a month or so later. Sometimes it 
takes 14 or more straight hours to restore data or soft- 
ware that has been overwritten.” That, says Wolinsky, 
is the bad news. The good news? “The mystery can 
be solved,” he says. 


Princeton Computer Products, 11 Deer Park 
Drive, Building 4, Suite 118. 908-274-0770, fax 908- 
274-0497. 


Computer Training of Princeton: 
Training at All Levels 


ompanies are learning that it's not enough 

to spend lots of time and money in building 

up their hardware,” says Kathleen Unick at 
Computer Training of Princeton. “It becomes more 
clear all the time that it’s the people who matter. 
You can have the best equipment, but you have to 
confront the full spectrum of investment to get the 
most productivity out of your staff.” 

Unick, who successfully completed a rigorous 
exam that qualifies her as a Certified WordPerfect Re- 
source, sees economic trends affecting the way busi- 
nesses purchase training. 

“Most companies are combining jobs and job de- 
scriptions,” she says. “A manager may no longer 
have a personal secretary to create her or his 
memos. These folks need basic training. New hires 
may not have all the qualifications the company 
needs. And now, when updated versions of popular 
software are coming out almost every quarter, every 
user has to discover what good the new features will 
do as tools. 

“At a large pharmaceutical company, they’re migrat- 
ing from the DOS environment into the Windows plat- 
form. Managers there were smart enough to see that 
many operators — at all levels of the company — 
were resistant. Especially those who used the DOS 
application on a daily basis. Their people needed 
some coddling. Now we've trained at least 100 of 
their people, with more to come. They’re making the 
shift successfully and accepting the value of chang- 
ing their tools. 

“Training is no longer level specific within compa- 
nies. Everyone is realizing the need to become more 
literate. Our techniques allow them to get started at 
an introductory level, working with the curriculum 
they need. We get them up to speed, then they work 
with the program for a while and we come back to 
teach a more advanced class. Often by then they’ve 
seen some interesting possibilities and are ready to 


= 


get into the nitty gritty.” 
Computer Training of Princeton, 401 Wall Street. 
609-921-7900. 


CompuLeague: Help in Crunch Times 


ew people really use the full power of com- 
puters,” says Barry Hu. “They tend to see 


them as glorified typewriters. | like working 
with them as they learn to effectively communicate 
ideas, to create a final output that makes their 
case.” 

CompuLeague, a drop-in center for computer 
users, opened on Witherspoon Street earlier this fall. 
Owner Barry Hu worked for several years at 
Microstar, the North Brunswick reseller. 

“Companies often dedicate their computers to spe- 
cific tasks,” says Hu. “When there’s a crunch time 
and they need additional hardware, they can just 
come in here to work for only $10 an hour. 

“We get a lot of people, too, who come in on their 
own time to fulfill work assignments,” he says. “They 
may have a computer on their desk at work, but 
they’ve never taken the time to learn how to use tt. 
They're embarrassed to struggle in front of their co- 
workers or boss. Middle managers hate to ask ques- 
tions.” 

In that situation, Hu and his staff can answer ques- 
tions while the work is in progress. Private tutorials 
can be arranged for $45 per hour. “If they really need 
a structured class setting, we recommend that they 
go to one of the dedicated training programs avail- 
able. We’re here for help in specific areas while an in- 
dividual is trying to get a job done,” says Hu. 

The range of hardware and software Hu offers for 
both PC and Mac users includes all of the popular 
word processing packages, plus PageMaker for both 
environments, and Quark Xpress for the Mac. “Espe- 
cially for small companies, it’s an advantage to bring 
in data and word processing documents produced on 
their own software, and use our DTP facilities to bring 
them together,” he says. 

“One tool that really helps people create profes- 
sional proposals is NewFase, from Micropress. It’s an 
alternative to Postscript, can be used with any printer, 


Continued on following page 
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As a full service producer of reference materials for computer 
users, we provide solutions to problems you may not even 


If you're a software developer, we can help you create 


If you're a manager, we will produce users’ manuals that are 
attractive and easy to use. Remember, if they don't find it in 


_ Good Documentation Saves Money 
_ Great Documentation Makes Money 


We have a proven track record with companies like 
Chemical Bank, Price Waterhouse, the U.S. Postal Service, 
and Dun & Bradstreet. Give us a call to talk about your 
current or future end-user documentation needs today! 


609-530-1472 ; 
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“XH@*!” 


— McKensie Tumer, Office Manager 


“T cant work my VCR 


and they 
to ite “Tts slowing me down. 


~ Helen Lynch, Secretary 


Present 


Lknowits 


slowing me down!” 


— George Fleming, Administrative Assistant 


a computer t 


company created by popular complaint. 


During the 1980's, personal computer 


use increased by over 5000%. Even so, Course thntttestccn, Hi we eee 

some industries saw productivity increase Introductory PC Courses 

by as little as one percent. Surprised? Overview of PCs Wed 27th Thu 26th 

Probably not if you've been listening to the Overview of Windows ~ Thu 7th Mon 2nd 

complaints from people around your office. 

Most often, you hear that the computers Operating Systems 

are difficult to work with or too hard to Beg DOS Tue 12th = Tue 12th 

learn. Adv DOS Please Call _ Please Call 

That's where wecome in. We're ExecuTrain, the largest dedicated computer P 
ee F : : ; preadsheet 

training company in the country, with over 50 locations nationwide. Beg Lotus 1-2-3 2.2 Mon 25th Wed 18th 

We design the ExecuTrain course manuals to take Int Lotus 1-2-3 2.2 Mon 4th Wed 11th 


things concept-by-concept and hire some of the best 


Adv Lotus 1-2-3 2.2 (2 days) 


Please Call Please Call 


instructors in the business. And each one is hired Beg Lotus 1-2-3 3.1 Fri 15th Fri 27th 
based on his or her ability to do one thing: Adv Lotus 1-2-3 3.1 Please Call < Please Call 
Communicate. Beg Microsoft Excel Tue 19th Fri 20th 
By the time you're through with the ExecuTrain Microsoft Excel Graph & DB Please Call Mon 23rd 
training program, you'll walk out with three things. Quattro Pro Tue 26th _— Please Call 
The first will be the ability to work your way 
inside and out of your PC software. The second will A i Management 
be your diskette and course manual. And the third ere Mon 18th Fri 13th 
will be ExecuTrain's phone number, which you can Database Managment 
use as Often as you like when you need one of our dildce 21 Pies Please Call Please Call 
experts to refresh your memory. dBase fv Wed 6th Mon 30th 
Whatare you waiting for? We're ready to help 
you get the most from your personal computer. So Word Processing 
sign your office up for one of our programs. And Beg Microsoft Word 5.5 Fri 6th 
before you know it, the only words you'll hear won't Beg Microsoft Word/Windows Thu 21st Mon 9th 
be complaints. They'll be words of praise. Int Microsoft Word /Windows Fri 8th Tue 3rd 
Adv Microsoft Word/Windows Please Call Tue 17th 
(2 days) Thu 19th 
Word Perfect 5.1 Tue 5th Mon 16th 
=n e Int Word Perfect 5.1 Fri 1st Wed 4th 
“m7 Adv Word Perfect 5.1 (2 days) Wed-Thu Please Call 
s\ ff xeculrall l. 13th-14th 
The Computer Training Leader Graphics 
Freelance 3.0 Please Call Pleas e Call 
To Register es all: Harvard Graphics 3.0 Mon 11th Tye 10th 


We now accept VISA and MasterCard for your convenience. 


(609) 452-1799 


ExecuTrain of Central NJ 
104 Carnegie Center ¢ Suite 203 ¢ Princeton, NJ 08540 
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and includes over 150 fonts,” he says. “About 80 per- 
cent of the business people we see use WordPerfect, 
and they can take advantage to NewFase to quickly 
spruce up a document.” 

In addition to the drop-in user business, Compu- 
League sells hardware, software, and peripherals for 
both sides of the micro aisle. Hu resells Acron 
Technology's WinLab (PC compatible) products, 
which are sold under his own brand name Infiniti, 
among others. 

“We've set up a support center that helps our 
customers create their ideal output for proposals and 
presentation packages,” says Hu. Much of his exper- 
tise was developed in projects for big clients, includ- 
ing two especially complex jobs for New York City 
nonprofits. One, the Center for Leadership Training 
and Education Fund, needed to network IBM and 
Mac environments in order to complete intricate and 
persuasive funding proposals. “I set up their comput- 
ers to interface, and trained the grants writers and fi- 
nancial people on how to exchange data across the 
network.” 

For another client, Hu created a complete informa- 
tion database on childcare resources throughout the 
city. “The service is contracted to big companies and 
the government. Almost 50 percent of families run by 
a single parent, so the need for resources is great. 
Now parents can call in, choose the type of environ- 
ment their kids need (by classroom size, location, pri- 
mary language), and receive a list of appropriate cen- 
ters. 

“| set up their network and database, then helped 
them use Harvard Graphics to put together data from 
word processing and spreadsheets to create com- 
puter slides, transparencies, and proposals.” 

Since opening, CompuLeague has seen a wide 
range of customers. “Perhaps the most surprising are 
the youngsters,” say Hu. “Sometimes 13 or 14 year 
olds come in, kids who have powerful Mac Il’s at 
home. And they’re looking for bigger hard drives, new 
software, even more hardware. It’s probably a very 
smart investment for their parents to make. It must re- 
ally keep them off the street.” 


CompuLeague, 41 Witherspoon Street, Princeton. 
609-497-0008, fax 609-497-0917. 


CompAccount: Custom, Not Costly, 
Solutions For Small Businesses 


y job is to set up small businesses with 

the right software to give them the infor- 

mation they need in a way that they can 
use it easily," says Cathy Paulhamus, who with her 
partner Kevin Hartzell owns CompAccount in 
Ewing. 

“For example, recently we worked with some busi- 
nesses that wanted time billing software, but for 
hourly increments, not the standard minute by minute 
billing. So we showed them other packages that 
would work and not be too complicated. Sometimes 
that means a popular standard program, but other 
times it means a vertical program specific to one in- 
dustry. Sometimes it means working with a combina- 
tion of the two.” 

CompAccount uses low cost, off the shelf software 
from national vendors such as Microbiz, Computer 
Associates, and SBT. Taking different components 
that have been tested and proved compatible — no 
experimental stuff, Paulhamus says — they put to- 
gether a system that solves the particular problems 
of their client. 

Take, for example, the problems ofa landscape 
service which recently came to CompAccount. The 
landscaper needed the flexibility to write invoices that 
showed the charges for services — pruning, mowing, 
or spraying — on the same bill as products such as 
mulch delivered or shrubs planted. 

Unfortunately most invoicing software is for either 
services or products, not both. In addition, the land- 
scaper wanted to track the profitability of each area 
of his business. 

Until CompAccount showed him how to computer- 
ize using compatible software modules from Com- 
puter Associates, he had been doing invoices ona 
word processor, and breaking down the profitability of 
different services was only a dream. 

“CompAccount will come to your office with a porta- 
ble computer and demonstrate what the software 


does before you buy it,” says Paulhamus. “This lets 
you see firsthand everything from how you must 
enter data to how your completed reports will look. 

“Because | am familiar with many business soft- 
ware packages, | know what works together. CompA- 
ccount can help you pinpoint exactly what you want 
to do and save you a lot of time in setting it up,” says 
Paulhamus. 

One recent trend in small business computeriza- 
tion Paulhamus notes is toward more business soft- 
ware for Macintosh computers. “Until recently, people 
who bought Macs wanted them primarily for graphics 
capabilities. But now they want to be able to use 
them for their financial applications, too.” 

CompAccount has expanded its services to include 
SBT, business accounting software which runs on 
both Macintoshes and IBM compatible computers. 
There are 16 different compatible modules ranging 
from sales orders to accounts payable to payroll. 

“Computerization is something every small busi- 
ness should consider,” says Paulhamus. “It is now 
possible to get software that is tailored to your spe- 
cific business without resorting to expensive Custom 
written programs.” 


CompAccount, 102 Rutledge Avenue, Ewing. 609- 
530-0198. 


Corporate Book Services: 
Content Knowledge Counts 


n the information age, books have become 
[re important than ever for professionals 

Striving to keep up with what's new in their 
field. The computer field is no exception. When 
you need a resource on LISREL or Banyan Vines, 
or just some help in writing device drivers for Win- 
dows, call Gary Berton. Owner of Corporate Book 
Services, Berton will research the titles available 
and process your order pronto. Books arrive at 
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Many business people use WordPerfect, says Hu of CompuLeague, and they can use New- 
Fase’s 150 fonts; CompAccount now offers business applications for Macintosh users 


the 


somputer Training 
-enter of Princeton 


401 Wall 


Ste Princeton, NJ 08540-1504 


som (located across from the Princeton Airport in Reseazrch Park on Route 206) 


Dedicated to Quality Macintosh, DOS and OS/2 application Training 


Each course at the Computer Training Center is taught by a professional instructor with an average of 5 years PC 
Training experience. One student to a PC. 


— is é os : = 
5 $179.00 Special} $199.00 Special* 
Fall EVENING Class schedule (all classes are 6:00pm - 9:00pm) bogs Daily Class Schedule (Monday - Saturday) 
{lass Da at i 
Class Nov. Dec. Jan. Introduction to Harvard Graphics 3.0 Friday ~—_ oh 
Intro. to PCs 45 Introduction to DOS 5.0 Friday 8 9:00 - 1:00 
Intro. to DOS 5.0 19 6 Introduction to PCs Saturday 9 9:30 : 4:30 
Adveasd DOSS.O. 5 Introduction to Excel 3.0 Tuesday 12 9:30-4:30 
Intro. to Windows 6,7 3,4 13,14 Intermed. Word (Mac) Tuesday ya 9:00 - 1:00 
Advanced Windows 7 Intermed. Excel (Mac) Tuesday 12 1:00-5:00 
Intro. to Excel 3.0 16,17 Introduction to PCs Wednesday 13 9:30 - 4:30 
Excel Macro Part I 21 Introduction to PowerPoint (PC) Wednesday 13 9:30 - 4:30 
Excel Macro Part Il 27,28 Introduction to Excel Wednesday 13 9:30 4:30 iI) 
Intro. to Word for Wind.| 13,14 Introduction to WordPerfect 5.1 Thursday 14 9:30 - 4:30 
Intro. to Lotus 2.x 25,26 11,12 Introduction to Paradox 3.5 Thursday 14 9:30 - 4:30 / 
Intro. to WP5.1 11,12 9,10 15,16 Intermediate Harvard Graphics 3.0 Friday 15 9:00 - 1:00 
Intermed. WP5.1 18 : Introduction to Quattro Pro 3.0 Friday 15 9:30 - 4:30 
Intro. to dBase 8,9 “—- | Intermediate WordPerfect 5.1 Monday 18 9:00 “ 1:00 
dBase Programming 18,19,20 os Intermediate’ Word for Windows Monday 18 -1.00- 5:00 | 
Intro. to Paradox 3.5 22,23 Introduction PageMaker 4.0 Monday 18 9:30 - 4:30 
Intro. to PageMaker 29,30 Call for Complete Course Schedule... 
79.00, one-day is $89.00 and special programming class (3 days) is * 
peony tien Sects ice are availabe ers regular an of bed jou Special Rate for si est Oy ae are $199.00, Half-Day classes aré $149.00. 
nights) and $119 (one-night), pec ning up 2 or more people for the same class - $179.00 per person 
j * pte ) 


call (609) 921-7900 for a complete 


course schedule 
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Everything 
You Need 
To Know About 
Quality 
Improvement 
You Can 
Learn From A 
4-Year Old. 


In four short years, the Malcolm Baldrige National Quality Award has become the 
recognized standard of excellence. 
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The Service Initiative can now make the Baldridge Criteria the heart of your company's 
service and quality improvement program. 


Our in-depth interactive questioning format is more than an employee survey, it: 


¢ Gathers and integrates information 


¢ Evaluates and assesses your responses 
¢ Custom creates up to 1000 specific action oriented recommendations 


Service Solutions can also help you aggressively achieve your goals in: 
¢ Tracking and Measurement Systems 
¢ Customer Service Help Desks 
¢ Benchmarking 
¢ Customer Surveys 
¢ Training 
¢ Team Building 
* Quality/Service Audits 
¢ Customized Self Assessments 


So Take "The Initiative" 
Call (609) 520-2150 


116 Village Boulevard ¢ Suite 200 
Princeton Forrestal Village 


SERVICE 
Princeton, NJ 08540-5799 


SOLUTIONS 
CORPORATION (609) 520-2150 Fax: (609) 520-1702 


16 U.S. 4 


Continued from preceding page 


your office within 10 days to two weeks. 

“With our online ordering system, and the contacts 
we have within the publishing houses, we can un- 
earth materials that your corner bookstore just 
couldn't access,” he says. “Additionally, we have con- 
tent knowledge of the technical fields, which is also 
an advantage for the company searching for a book 
that will meet a particular need.” In addition to 
Berton's experience in the book industry, he has 
taught math in college and has done graduate work 
in the social sciences. 

“Many of our customers purchase single copies of 
numerous titles for their libraries, while others make 
periodic bulk purchases. Sample copies are available 
to help someone decide whether a particular title is 
appropriate for their company. We also understand 
that each company has a different way of processing 
payables, so we customize our services to make it 
easy for them. 

“We are the one source for any book in print. We 
hold inventory on a core list of currently important ti- 
tles, so we can often get them into your hands imme- 
diately,” he says. “Then there are the esoteric titles 
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on, Say, a particular chemical process, that only had 
a 2,000 copy print run. If it’s around, we'll get it. 

“Most publishers are getting into the computer 
book field. Random House has just started a division, 
and Bantam, traditionally a trade publisher, launched 
an electronic publishing division several years ago. 
Clearly computer books are recognized as a growth 
segment in the publishing industry.” 

Addison Wesley (which publishes that title on de- 
vice drivers) has been in the business for quite some 
time. 

Says Berton: “One shift that has had a strong im- 
pact on this area is the tendency for companies to 
customize their software in house. They seem to be 
using consultants less, and investing instead in help- 
ing their staffs to work at the company level.” About 
half of CBS’s orders are for computer books. Refer- 
ences are available for all of the popular packages, in- 
cluding WordPerfect, Microsoft Word, Paradox, etc. 

“Some of the other requests I’ve been able to fulfill 
lately show the breadth of the need for business and 
technical titles. For a utility company, we found a 
Handbook for Riggers, published in Canada. Then 
there are the books people need to do their research 
in the high tech or sociological fields.” 

A new phenomenon, says Berton, “seems to be the 


Corporate Book Services has found that computer books are a growing market; and Avery- 
Dennison’s desktop bindery aims to make your laser-printed report look as good as a book. 


idea that companies want to keep their people well 
read, and to get them on the same wave length by 
reading some of the same books. Morrow just pub- 
lished the Wall Street Journal Book of Chief Execu- 
tive Style, which several companies are buying. The 
Customer Driven Company from Addison Wesley is 
another hot title.” 

Electronic ordering makes it easier than ever to 
keep new and useful information coming into a com- 
pany. Once a CBS account is set up, the whole pro- 
cess can flow through the fax lines. 


Corporate Book Services, 2 Farnsworth Avenue, 
Bordentown. 800-743-1633, fax 609-291-9744. 


Avery-Dennison: Binding for the ’90s 


n the 1990s documents have become weap- 
| Be of competition,” says Christopher G. 

Vogel, Lawrenceville-based territory manager 
for Avery-Dennison Inc., the nation’s largest manu 
facturer of office supplies. “That's why with propos 
als, presentations and reports, the first impression 
your document makes can give you a competitive 
advantage.” 

But to get that advantage, your document must 
look like it belongs in the 1990s office. That’s where 
Avery-Dennison’s desktop bindery, First Impression, 
gives you the edge on the competition, says Vogel. 

First Impression is a thermal binding machine that 
uses heat and a patented plastic adhesive to bind 
documents of up to 240 pages into professional look- 


ing covers. The device, which was introduced about a year ago, 
is small, weighing only three pounds and fitting into a space 16 
inches long, six inches wide and seven inches high. It has no 
moving parts to break down, requires no routine servicing, binds 
documents in 45 seconds and retails for $379. 

“First Impression is easy to use,” says Vogel. “You turn it on 
and in under one minute it reaches its operating temperature. 


Put the document in the cover and place it in the machine. Forty- 
five seconds later First Impression beeps, telling you the binding 
is complete. Remove the document to the cooling tray. The adhe- 
sive hardens within two minutes and the binding is complete.” 
Thin documents can be bound in batches of up to 10 at a time, 
further reducing the time involved. 
“We have covers with eight different spine sizes to bind differ- 
I ent size documents,” says Vogel. “The most popular size has a 
one-sixteenth inch spine and binds up to 15 pages.” Covers cost 
anywhere from $1 to $2 each, retail, with volume discounts avail- 
able. 

“The covers have a clear plastic front allowing you to use your 
computer graphics capabilities to create a cover page for the doc- 
ument without the expense of custom printing,” explains Vogel. 
Cover backs range from classic white to burgundy to granite, a 
polished marbleized paper, so that you can choose a style com- 
patible with your Corporate image. 

And what if you find an error just minutes before your report is 
due? Just put the report back in First Impression, heat it up, then 
while the adhesive is still soft extract the erroneous page and re- 
place it. Another 45 seconds in First Impression, two minutes in 
the cooling tray and the corrected report is ready to go. 

“Older plastic spiral binding systems are cumbersome to use 
and give your documents a 1950s cookbook look,” Vogel says. 
“First Impression bindings put your presentations squarely in the 
'90s, and that’s a competitive advantage.” 


Avery-Dennison Inc., Christopher Vogel, territory manager, 
1737 Lawrenceville Road, Lawrenceville. 609-882-8460. 


American Computer Training: 
Teach the Individual 


Pies Trendler was a graphic artist who discovered 


Save up to ‘800 with the Macintosh Right Now Rebate. 

Your holiday bonus is here. And it's worth up to $800 in savings with the Macintosh” Right 
Now Rebate 

Just buy an Apple® Macintosh IIsi 5/80 computer’ with either Apple Personal LaserWriter® 
printer and we'll put you in the holiday spirit with an $800 Right Now Rebate. Purchase a 
Macintosh LC computer with an Apple StyleWriter® printer or Personal LaserWriter LS and a 12” 
or 13” Apple color monitor and get a merry $350 Right Now Rebate. Or buy a Macintosh Classic® 
2/40 computer with a StyleWriter or Personal LaserWriter LS and we'll give you a cheery $125 
Right Now Rebate. 

Even better, you can get the right financing right now with the “90 Days Same As Cash” 
plan.” What that means is finance charges will accrue but will be removed from your account if 
the total balance is paid within 90 days. If you don’t have an Apple Consumer Credit Card, don’t 
worry. Credit authorization takes only a few minutes if you qualify, 

So make this season a little brighter. Buy a Macintosh and get your holiday bonus right now 


that consulting and teaching people how to move ideas 

around was more profitable than doing it for them. After 
a move two years ago from Connecticut to Pennsylvania, she 
established American Computer Training. 

Understandably, a major strength is in training for graphics 
packages, but she and her staff of five trainers also help compa- 
nies get up to speed with numerous word processing programs. 

“We do all of our training on site,” says Trendler. “That way we 
can use actual work examples and create actual templates and 
shortcuts while we work. Clients want to get their hands wet on 
their own computers. It eases their transition to a new program. 

“Recently | spent a day with a class of six artists. Some had 


a ik been ro with Quark Xpress and were warmed up to start 
| using the new version. Others were new to the software. It 
- M PD COMPUTER wasn't a classroom set up, it was their design studio. So, two of 
= AG gee on tte ae them were in one room, one was ina passageway and the oth- 


ers were next door. By moving around in their environment | was 
able to guide them through sequences that they would encounter 
in normal production. Beyond learning the software, they were in- 
tegrating it into their workstyle in real time.” 

In addition to Quark Xpress, ACT provides training in Aldus 
Pagemaker, Corel Draw, Illustrator, and Freehand, among others. 


a MiCtoAge arriiiat t 


Rt. 130 & Rt. 571 + East Windsor, NJ + 609-443-0900 
432 Broad Street * Shrewsbury, NJ * 201-747-6745 


*Purchase of monitor not required to obtain rebate 
**FINANCE CHARGES will accrue at a rate of up to 20.4% ANNUAL PERCENTAGE RATE with a $.50 minimum FINANCE CHARGE. Offer subject to credit approval by the Monogram Credit 


Card Bank of Georgia 
© 1991 Apple Computer, Inc. Apple, the Apple logo, LaserWriter, Macintosh, and StyleWriter are registered trademarks of Apple Computer, Inc. Classic is a registered trademark licensed to 


Apple Computer, Inc. Right Now Rebate is a trademark of Apple Computer, Inc 
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Authorized Dealer 


“All of our trainers know their material inside out. 
Aldus even has us training their representatives on 
competitors’ products,” says Trender. 

“We never hire someone who can only teach ‘intro 
level’ classes. Most groups are mixed in terms of abil- 
ity. You have to be able to focus with the person who 
seems lost, and be creative with the intermediate 
user who is ready to break new ground. 

“And artists have a different approach to how they 
want to learn. At AT&T in Toms River, we trained an- 
other group of artists. Before they took us on they re- 
ally put us through the ringer. To make sure we knew 
the package inside and out, they tested our trainer on 
every item in the index. They didn't stop her once,” 
she says. 

A client will typically hire ACT for two or three days 
at a time, often to teach the same package to several 
departments. Follow-up phone support is always part 
of the package, and executive half-day classes are 
available. 

On the word processing side, key packages are 
WordPerfect, Word for Windows, Microsoft Word, and 
Ami Pro. “We also create classes at the client's re- 
quest,” says Trendler. “At Motorola, we trained 12 
people to use WriteNow, written for the Mac. There 
were corporate executives whose biggest handicap 
was that they didn’t know how to use a keyboard. 
Their executive secretaries were enjoying it, cajoling 
them that ‘it’s not as easy as it looks.’ 

“Our philosophy is that you don't teach to the aver- 
age, you teach to the individual. No one learns if they 
feel they're not too bright, or that they’re in the wrong 
place at the wrong time. Our niche for quality is in 
reaching those folks as well as the advanced user. 
You can't train as if people were seats on an air- 
plane.” 


American Computer Training, 215-860-6532. 


U.S. 1 Newspaper: Database Publishing 


. hat in the world is a newspaper editor 
doing at a trade show focussed on busi- 


ness software? Richard K. Rein, found- 
ing editor of U.S. 1 newspaper, insists that it’s all 
very logical: “We’re in the communications busi- 
ness,” he says, “and the computer is another me- 
dium that we use.” 
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American Computer Training specializes in the hard-to-learn graphics programs. 


At the U.S. 1 Business Software Showcase, Rein 
will demonstrate how the newspaper employs a sin- 
gle database and its affiliated word processing soft- 
ware to manage its circulation, track news items in- 
volving companies moving in or out of the area, and 
create the annual U.S. 1 Business Directory. 

“In some ways,” he says, “editing a database isn't 
that much different from editing a feature article. You 
have to keep in mind the big picture of what you're 
trying to tell people at the same time as you're being 
a Stickler for details. You have to have a structure 
that will accommodate many different forms of infor- 
mation, and yet you have to be ready to bend or 
break that structure for some extraordinary item. 

“And it's true: The best databases, just like the best 
articles, are not so much written as re-written.” 

Rein says that U.S. 1’s delivery database has gone 
through dozens of permutations since it was first put 
in place four or five years ago. “Our needs for the 
database kept changing. In retrospect the smartest 
thing we did was to buy an off-the-shelf software 
package [Q&A by Symantec] at a modest price that 
permitted us to shape it into whatever we wanted. 
The dumbest thing we could have done would have 
been to buy an expensive package that might have 
had more bells and whistles but that might have also 
been more difficult for us to tune to our needs.” 

At U.S. 1, other databases have been designed to 
track and print events (including the Main Events sec- 
tion, Miscellany, and the Preview section, as well as 
the annual U.S. 1 calendar), classified ads, dining 
and entertainment spots (witness the recent U.S. 1 
Dining Guide), and even real estate transactions. 

Real estate transactions? “Why not,” responds 
Rein. “Right now we have more than 500 transac- 
tions on our data base. Soon, if someone asks us 
what we know about sales activity in a certain town 
or ona certain street, we will be able print out a re- 
cord of every recent transaction and what the asking 
and selling prices were. We would never be able to 
do that if we did it the old-fashioned word-processing 
way.” =. 

Fine, but beyond the educational component, what 
in the world is the editor doing as an exhibitor at a 


trade show? The short answer, please: “Well, we do 
have something to sell,” says Rein, “and it’s our deliv- 
ery data base. Essentially it’s an electronic mailing 
list of more than 4,300 businesses in the greater 
Princeton area. When properly edited, it becomes a 
sales lead and customer database.” 

Selling that sounds like selling the company store. 
Couldn't anyone, equipped with the U.S. 1 database, 
simply mail out their own newsletter or newspaper in 
direct competition to U.S. 1? “The database is just 
the channel,” says Rein. “You still have to have pro- 
gramming to fill it. Remember the Betamax videotape 
player? Moreover, we won't sell it to anybody. The 
people who buy it are people who already use the 
newspaper as part of their marketing plan. The mail- 
ing list is a way to augment that effort.” 

And, says Rein, anyone who utilizes the U.S. 1 
database alone for a prolonged period of time will 
soon discover that it is nothing more than a snapshot 
of the Princeton business community at a given point 
in time. “We update that picture every two weeks 
when our delivery team personally visits more than 
3,200 points on our database. We update the other 
1,300 or so every time we do a first class mailing. 
And it’s not always easy: With a small company you 
can’t be sure if it’s closed down for good or if every- 
one just happened to be on the road. It still requires 
old-fashioned reporting. 

“What we are going to offer next in terms of our 
‘electronic circulation’ is a chance to update our list 
on an ongoing basis. In effect we will be selling sub- 
scriptions to the database, rather than just the 
database itself.” 

How does that work? “It involves assigning each 
form on our database a unique identification number 
so that any changes get transferred to exactly the 
right form. But the ID number has to be write-pro- 
tected, even though the rest of the form has to be 
available for editing.” How do you do that? Rein holds 
up a thick software manual. “It’s version 4.0 of Q&A. 
This is what | read instead of Editor & Publisher.” 


U.S. 1 Publishing Company, 870 Mapleton Road, 
Princeton 08540. 609-452-0038, fax 609-243-0425. 


—— 


Our courses include: 


e SunOS for User's 
(OpenWindows & SunView) 

e SunOS Concepts and 
Commands 

¢ Sun System and Network 
Administration 

¢ Systems Installation and 
Maintenance for Sun-3 and 
Sun-4/SPARC 


Sun, SunOS, Sun-3, Sun-4 and SPARC are trademarks or 
registered trademarks of Sun Microsystems, Inc. 
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Dow Jones 


Dow Jones and Company, Inc., publisher of 


The Wall Street Journal, offers high 
quality, cost-effective solutions for your 
Sun Microsystems® software and 
hardware training requirements. 


Let us improve your vision of today's technology: - f $ 


For registration or information: 


(609) 520-5111 


or FAX (609) 520-5203 
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We Are Computer 
Networking Specialists! 


That's All We Do! 


Let us bring your office 
technology into the 90's with a 


High-Speed PC Network. 


* WORK STATIONS 

* FILE SERVERS 

* BUILDING CABLING 
* ON-SITE SUPPORT 
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\Y NOVELL NETWARE 
N Authorized Reseller 


LANSOLUTIONS’ 


Computer Networking Systems and Services 
Princeton, N.J. : 609-921-8650 


Welcome to Online! sau 


FREE! 45 minutes per session, 
180 minutes per day. 


a Featuring: 


« USA TODAY Newspaper 


~ 


« Federal Job Listings 

¢ Free programs for IBM or TI-99/4 
¢ SHOP at THE ONLINE! MALL 

« GAMES for one or more players 
¢ CHAT with other people ONLINE! 
» Conferences: 


» Adult » Games 
¢ Astronomy «Ham 
- Cars ¢ Photography 


« Computers * QuickBasic J 


| | 


Now 3 Datalines: 
609-393-0162 
300/1200/2400 baud 


SYSOP 


Box 178, Princeton Junction, 08550 
To bring your store Online!, call 609-393-8055 


Sale on Kodak film in the Online! Mail. 


Richard K. 


B eware of presenting 


yourself to someone as a perfect 
stranger. You may not be such a 
stranger, and you may not be all that 
perfect. 

It’s a bright and sunny summer 
day in Silicon Valley, California. 
My wife and I (she says I refer 
to her as “wife” whenever I am 
trying to spread the blame for 
something) are playing the role 
of shamelessly gawking tour- 
ists in Cupertino, California. 

We are at the headquarters of 
Symantec Corporation, the 
company that owns the Q&A 
family of software, along with 
Peter Norton utilities and a few 
other software brands. Q&A, 
the software that we have used 
at U.S. 1 newspaper with great 
success over the past four or 
five years, has just announced a 
major new upgrade. On the 
plane on the way out ($516 grand 
total for the two of us round trip), I 
read the early reviews, which are 
ecstatic. 

Even though it sounds a little 
touristy, I suggest that we stop by 
the Symantec headquarters while 
we are in Silicon Valley, just to see 
if they have a demonstration sys- 
tem available. She agrees and here 
we are, presenting ourselves as per- 
fect strangers but interested con- 
sumers to the woman at the front 


desk of the Symantec headquarters. 


The Symantec receptionist lis- 
tens politely to my cold call and 
then suggests that we should direct 
the question to a customer service 
representative, available by calling 
on the extension phone in the lobby. 
I do that, contact a human after the 
usual waiting period, and am told 
that no such demonstration is avail- 
able, but that I and all other regis- 
tered Q&A users will soon be noti- 


_ fied of the upgrade by mail and will 


be instructed on what our options 
are. 

Fair enough. I have been to Sym- 
antec and I am ready to go. But my 
wife intervenes. You could have 
made that same telephone call from 
home, she argues. Let’s tell them 
how far we have come and how 
much we admire their software. 

I think of all the tourists who 
have tried to make the guards at 
Buckingham Palace smile, all the 
fools who have trampled over an- 
cient ruins in order to say they have 


COMPUTER SOLUTIONS 


BY 


UNIVERSITY SERVICE COMPANY 


Visit our 


NEW SHOWROOM 


For sales of Computer Systems, 
Peripherals, Up-grade Parts, 
Ribbon Cables, Accessories 
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609-924-6310 


Trenton Area: 609-890-8229 
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Computer Repairs 
Specializing in 
IBM, Apple, and compatibles 
And All Printers 


Call for on-site or carry-in service 
Maintenance contracts available 


Fax: 609-921-2602 


203 Nassau Street, Princeton 


(Corner of Charleton, one block north of Washington) 


Plenty of street parking 


Serving the Princeton Community since 1978 


Rein 


been to the Parthenon. 

A young woman walks through 
the lobby and my wife button-holes 
her. ““We’re from Princeton, New 
Jersey, and we love your software,” 
she begins, unashamedly. “We 
were hoping someone could show 


Take it from a gawking 
tourist: We have more in 


common with Silicon Val- 


ley than you might think 
— high prices, new tech- 
nologies, old friends. 
‘Hey, haven’t | met you 
before?’ 


us around.” The woman doesn’t 


offer a glimpse of hope but says, 
“Wait here, I’ll see if anyone is 
free.” 


Fat chance, I figure. But what the 


hell, we’re perfect strangers here. 
Let’s be gawking tourists. 

After a minute or so the woman 
reappears, followed by a sky- 
scraper of a man, who must be 6- 
feet-8 or so, and at least 300 
pounds. Even as the words are com- 
ing out of the woman’s mouth — 
“Since you’re from Princeton I 
asked August Wolf to come out and 
say hello to you; he’s from 


Princeton, too” — I say to myself, 


“my gosh, I know this guy.” 
Sure enough, August Wolf, dis- 


tribution sales manager for the 


Symantec Corporation, turns Out to 
be Augie Wolf, a Princeton alum- 
nus from the early ’80s who was an 
Olympic caliber performer in the 
shot put. 

I begin my best fourista intro- 
duction of my wife, myself, and our 
newspaper, U.S. 1, and at that 
reference I am immediately cut 
off. “U.S. 1! I know that paper. 
Richard D. Smith writes for it.” 
Sure enough, Smith, a masters 
discus thrower and shot putter 
when he is not writing articles, 
has spent time at training camps 
with Wolf, and has corre- 
sponded with him. And when 
Wolf once asked him how 
Princeton had changed in recent 
years, Smith sent him a copy of 
U.S. 1 to help answer the ques- 
tion. 

Wolf spends a few minutes 
bringing us up to date on his 
activities, and then explains that the 
newest version of Q&A is still 
being debugged by the program- 
mers. “All I could show you is a 
bunch of propeller heads upstairs 
staring at computer screens,” he 
says. Instead he reaches into a 
closet for a few evaluation copies 
of software that he figures we 
might be able to use: Peter Norton’s 
Commander, a Norton anti-virus 
program, and the Norton Backup 
utility. 

I wonder whether we need all 
these wonderful gifts. Gee, I say 
aloud to my wife, didn’t Bill 
Mutschler load a Norton utility 
onto one of our computers while he 
was trying to figure out the maze of 
desktop publishing files that we 
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Tara Enterprises of Princeton, Inc. 
A STEP UP FROM GOLD™ 


29 Airpark Road ¢ Princeton 
609 683-9464 


Network System Sales 
609+683+7407 
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Computer Centers 


¢ Network System Sales 

¢ Network System Design 
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¢ National Technical Services 
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¢ Training 


had just installed? As the words 
come out of my mouth I realize I 
am saying that U.S. 1 has essen- 
tially bootlegged a product from 
the company employing Wolf. But 
of course it wasn’t really U.S. 1, it 
was really Bill Mutschler who had 
just loaned us the software tempo- 
rarily and who here could possibly 
know Mutschler. , . 

At that point the voice from the 
towering Wolf bellows out in 
amazement: “Bill Mutschler! You 
know Bill Mutschler, too? I worked 
with him in college.” 


Hes old home week in Silicon 
Valley. On a warm Sunday after- 
noon we walk through bustling 
Golden Gate Park in San Francisco, 
after previewing the Tibetan art ex- 
hibit, and we pause for a moment to 
watch some roller bladers doing 
elaborate routines across a broad 
stretch of macadam. Funny thing: 
One tall, graceful blader — or 
skater or whatever you call them — 
looks just like Kevin Countryman, 
a programmer who lived in 
Princeton for a year or so trouble 
shooting problems during the start- 
up of the John von Neumann 
Supercomputer at the Forrestal 
Center. 

Countryman has long since left 
Princeton and the supercomputer 
itself has since left town. But the 
guy on roller blades looks just like 
him. So we make like a tourist 
again and approach the stranger 
and ask if we haven’t met before. 
Yes, it is Kevin Countryman. 


Our tour comes at a propitious 
time: Just after IBM chairman John 
F. Akers has expressed that he is 
mad — “goddam mad” — at the 
fact that his company is losing mar- 
ket share and just before IBM and 
archrival Apple announce their 
agreement to enter into some joint 
ventures. Everyone is talking about 
whether or not the blue suits of 
IBM can possibly work in concert 
with the blue jeans of Apple. 

We visit a young technical writer 
and his family in San Jose. Just like 
their counterparts back in central 
New Jersey, they bemoan the high 
cost of housing in the land of high 
tech. The three bedroom ranch they 
rent would sell for about $60,000 in 
a place like upstate New York, but 
it’s worth about $180,000 in San 
Jose, and it would get at least that 
in Princeton. Morning comes and 
the our host heads off to his job 
writing software manuals and other 
supporting literature for computer 
users. He has gone three or four 

days without shaving; he’s wearing 
sneakers, blue jeans, and a funky 
T-shirt. He gets in the car and heads 
off for... IBM. 

Later that same day we drive by 
Apple headquarters in Cupertino. 
It’s a gleaming white and dark glass 
office building in a cluster of sim- 
ilar business developments. Even 
physically speaking, Apple HQ 
seems like a long way away from 
the nearest garage where anyone 
today might attempt a start-up. 

Who can figure? Here we are in 
Silicon Valley and we haven’t yet 
seen anything close to the Califor- 
nia equivalent of a Princeton Ser- 
vice Center or Research Park or 20 
Nassau Street. Where are all the 
Apples and IBMs of the 21st cen- 
tury getting their start? Surely not 
in the $20 to $25 a square foot space 
that we see. 


Bux home in New Jersey, we 
wonder whether aspiring program- 
mers or software developers are 
missing the boat by being here 
rather than in Silicon Valley. Prob- 


ably not. In the U.S. 1 circulation 
area we have Intel proceeding 
apace with its digital interactive 
video, the Sarnoff Research Center 
continuing to work on other video 
applications, and scientists from 
NEC, Matsushita, and Samsung, 
among others clustered at other re- 
search centers. 

Dow Jones Information Services 
and Bloomberg Financial are lead- 
ing competitors in the information 
processing field, which itself is still 
in its infancy. And Epitaxx is devel- 
oping critical parts of the fiber optic 
network that may someday spread 
the information revolution into 
every nook and cranny. 

Michael Aron, the political cor- 
respondent for New Jersey Net- 
work News and a former editor of 
New Jersey Monthly, writes in the 
15th anniversary issue of the mag- 
azine that — even in the days when 
New Jersey was a national joke — 
he always considered New Jersey 
to the California of the East. “We 
have almost everything here Cali- 
fornia has,” Aron writes, “a car- 
based culture, strip-mall develop- 
ments, high-tech industry, a big 
beach scene, mountains, lakes, 
beauty, a fast pace, a modern out- 
look. . . We are Modern Suburbia. 
And there’s the sense of the future 
unfolding right here in our midst — 

on the sides of our highways, in our 
homes, in the many new research 
labs that the prosperity of the ’80s 
brought us.” 

Take heart, software developers, 
programmers, et al of the greater 
Princeton business community. 
There’s a little bit of Silicon Valley 
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Dependable people. 


You depend on your copier to perform perfectly every day. That’s 
why you need the dependable people at Coastal Copy Systems. 


We sell and service copiers of every size and capability, for every 
copying need you may have. Every copier we sell includes training 
for your staff, speedy expert service, and the commitment of 
everyone at Coastal to meet all your copier and service needs. 


You can depend on Coastal people for copiers and service you 


ae for OASTAL 
OPY SYSTEMS 


any copier need, at 
a, Promises made. Promises Rept. 


1-800-344-5158. 
SHARP. 


FROM SHARP MINDS 
COME SHARP PRODUCTS” 


right here in central New Jersey. 
And if you don’t believe that, take 


PRINCETON + CAMDEN «+ JERSEY CITY 


a trip to the West Coast. You won’t 
feel like a stranger for long. = 


DOS Software For Sale Apple Macintosh Software For Sale 
Item Docs Price Item Docs Price 
Aldus Pagemaker V3.01 x $275 oS Aldus Pagemaker V3.01 Y $175 
Applause II (New) (7) ¥ $50 = Aldus Pagemaker V4.0 (U) ¥ $300 
Beyond Bat : Y $20 Apple HyperCard (New) Y $20 
Bitstream Facelift for Windows :s $35 . Apple Macintosh System 6.03 4 $35 
Bitstream Fontware V1.1 r $10 O Hypercard, Printing Tools, System Tools, Utils 
Bitstream Fontware for Word 5.0 (2) x $10 - AutoMac II] DOCS ONLY Y $10 
Bitstream Fontware for Windows (2} 5 $20 = Berkeley MacDraw Users Group 3 $40 
ChartMaster V6.21 7 $20 brad Sound Disks - 1-18 
CrossTalk for Windows ¥ $75 Claris MacDraw V1.1 $75 
DBase IV V1.0 : 3 $175 SS = Claris MacDraw II (U) Y $150 
DBXL (U) Y $75 & Claris MacDraw II (New) (3) Y 
oS) $225 
Digital Research's GEM System z $250 . Claris MacPaint DOCS ONLY Y $20 
Gem/3, Artline 1.0, Drawplus 2.0, Draw 1.1 S Fastback, 1987 $40 
Display Write 3 V1 Y $75 © FoxPro V2.0 Y $150 
Software, Using. Advanced Topics (Tutorials} © FoxPro DOCS ONLY Y $100 
Fastback Plus V2.1, 3.5 disk $40 o Invision InCAD V1.11 (New) Y $150 
FoxPro V1.02 w/runtime Y $350 G -MacPrint V1.1 Y $40 
Framework II B $150 ® MacroMind Director V1.0 DOCS ONLY ¥ $100 
Freelance V1 Y $50 © . MacroMind Director V2.0 (U) Y $300 
Generic CADD V3.0 ¥ $50 © — MacroMind $150 
Glyphix Fonts for Word & WordPerfect x. $35 & Clip Animation, Clip Charts, Clip Sounds. 
“(Never Used) : 4 Black & White Movies 
Hewlett Packard Type Director Y. $50 © -MacroMind (New) $75 
InterChart Chart Busters Y $50 q CD ROM Demo Samples - Includes: Clip Animation, 
Microsoft Windows 3.0 if $50 re) Sounds, Charts, Technical Questions and Answers 
Reflex 2.0 (New) : { $100 = MicroMaps Map Clip Art (New) Ls $40 
Relay Gold V1.0 :4 $20 L Microsoft Excel V1.5 (New) y $75 
Relay Gold V2.4 Y $45 § Microsoft Excel V1.5 (U) (6) Y $75 
RnR Report Writer for Xbase V3 Y $50 © Microsoft Excel V2.2 (U) Y $175, 
Sidekick Plus V2.0 (Never Used) » $35 ty Microsoft Power Point V2.01 (U) ‘ $150 
Software Carousel V4 (New) Y $25 2 Microsoft Word V4.0 (U} Y $120 
Windows/386 $20 s Power User's Manual - book $5 
Xerox Ventura V1.1 DOCS Only A $35 5 Super Paint DOCS ONLY Y $10 
W/ Training guide and Workbook © Swivel 3D. V1.0 ¥ $120 
PC Books For Sale ~ —s 3D Professional (New) Y $300 
ry) wivel Art (New) Y $100 
Title Price  Tmaker Write Now V2.0 $50 
Apple II User's Guide $5 ® 
AppleSoft {I (1978) $5 : Hardware/Supplies For Sale 
BasicBasic (1978) $5 B Item Docs Price 
Basic Computer Games (1978 $5 © Epson MX80 Printer $20 
DBase III and LANS $10 S IBM PS/2 Extended Keyboard (New] $100 
Developer's Release $25 © Keyboard “Old style" XT $25 
_ Advanced Programmers Guide to DBase II! &  Keytronics KB5151 Extended Keyboard (AT&T) $50 
Everyman's Database Primer - DBase III $15 S$ Keytronics KB5151 Extended Keyboard (PC-AT) $75 
Framework II - An Introduction $10 rs Kurta ISONE 12x12 Graphics Tablet Y $200 
Introduction to IBM/360 Assembler $10 Z (Never Used) - 4 Button Programmable 
Language & Workbook hd Mouse, Pagemaker Template 
Microsoft GWBasic 3.3 $5 © Mac Simms - 256k Strips 120ns (8) 
Microsoft Windows 2.x Users Guide $10 © ; , pe 
gare % Pacific Data 25-in-One Font Cartridge ¥ $100 
Understanding DBase III $10 S Panasonic KXP145 Ribbons-Box of 12 (New) $75 
1-2-3 Macro Library (1984) $5 © Paradise VGA Plus 16 VGA Board Y $100 
Topaz Dual Outlet 120V UPS $75 
(New)=New, wrapped and registerable, (U)=Opened, but registerable and upgradable. (#)=How many available 
Call (609) 497-0314 


We do WINDOWS 
a 


3 American Computer Training 
215.860.6532 


